For Affiliates

Style Guide

Our Style Guide provides the key elements to keep your
promotions visually aligned with Blocks.
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Color Palette

Here we have the brand's system color
options used in communication.
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Font

This is our primary font for communication.
Used only in Light, Regular, and Bold weights.

4 months free.

Open Sans.Open Sans.

ABCDEFGHIJKLMNOPQRSTUVXWYZabcdefghijklmnopgrstuvxwyz



Logo:

« The brand must be resized proportionally.
« The colors and structure must never be altered.

« The isotype (cube) must never be used on its own without the full name.
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https://drive.google.com/uc?export=download&id=1S_5UM0ZxN2vvmB7KzW8NMF2U3iAfYwYL
https://drive.google.com/uc?export=download&id=1WPYKZEzXZWj_0-sd0ylzl4xfL_Ipz-H1

Improper Use::

1 DO NOT resize the logo by altering the height-
to-width ratio. . BIOCkS . BlOCkS
2 DO NOT use an outline on the logo. BIOCkS |OC|(S

3 DO NOT change the logo colors.

4 DO NOT alter the size of the isotype (cube) or

the name 3 ol
5 DO NOT reposition the isotype (cube) or the O
rame . [ Blocks . Blocks
Blocks

6 DO NOT scale other logos to appear larger or
disproportionate to the isotype (cube). BIOCkS
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Logo Application

Examples of Incorrect vs. Correct
Application:
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We're excited to work together and achieve
great results! @

¢« Back to Marketing Materials


https://info.blocksrvt.com/en/promotional-materials/

